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ECONOMIC OVERVIEW

&

Florida’s economy 900 new residents per day
exceeded $1 trillion move to Florida, 45% of
in July 2018 them to the tri-county area

MIAMT: WALL STREET OF THE SOUTH

Edge funds, private equity firms and wealth managers
are moving to Miami for:

— Low tax environment

— Proximity to foreign markets

— Surge in international direct investment

— Access to prime office properties

— Quality of life

Steady job creation:
27,100 new jobs were
added to Miami-Dade

County in 2017

A VERY FAVORABLE TAX ESTRUCTURE

Personal
Income Tax (%)

MDC is the most populous
county in Florida with
2,751,796 residents, and
the 7th most populous
county in the country

Corporate
Income Tax (%)

JFIZZINA

KA

Among all large U.S.
metros, Miami ranked
8th in annual business
establishment growth
between 2010 and 2015

Sales Tax (%)

Metro Areas State Local State Local State Local
Miami-Dade 0.0 0.0 5.5 0.0 6.0 1.0
New York 4.0-8.82 2.9-3.88 71 8.5 4.0 4.875
Chicago 5.0 0.0 9.5 0.0 6.25 3.0
Los Angeles 1.0-1.2.3 0.0 8.84 0.0 7.5 2.0

Sources: The Miami-Dade Beacon Council, Research Department 2016; Miami Report 2018, ISG World;
“Report: Florida’s economy tops $1 trillion“, The Miami Herald, July 16, 2018; Miami-Dade County, Data USA.
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WORLD-CLASS CONNECTIVITY

PURTMIAMI

Cruise Capital of the World
— World Record of 5.3M passengers in 2017 (previously reported 4.9M)

— Annual growth of nearly 5%

Cargo Gateway of the Americas
— Miami-Dade County is one of the world’s leading markets for trade & logistics

— Ready for the Post-Panamax vessels: $1Bn of capital infrastructure improvement completed

MIAMTINTERNATIONAL AIRPORI

— Top US airport for international freight

— #3 in the number of international passengers received

— #10 in total passengers received

— $33 billion annual financial impact on local tourism, cruise operations, international banking, trade

and commerce

JRIGHTLINE

— New high-speed luxury train service in South Florida
— Express service between Miami, Fort Lauderdale and West Palm Beach— with an ongoing expansion
to Orlando

— By 2023, Brightline expected to generate $6.4 billion in economic impact.

METRORAIL

— Investment of $300M for a new fleet

— Replacement of 136 cars by 2019
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THE OFFICE MARKET

MIAMI-DADE COUNTY

®* Miami ranked #8 out of the top 50 metros in the U.S. for “Best Places for Job Seekers in
2018” according to CNBC.com.

® While the office market is slightly contracting, Class A assets are still performing well on a
year-to-date basis.

® Business services, which includes co-working providers, legal and financial services are the
top industries in the market.

LEASING ACTIVITY

®* Miami’s rental rates were among the highest in the region, with continued growth and
diminished supply during the last quarter.

® | easing activity totaled approximately 622,300 sq. ft., across 110 transactions.

®* The majority of the lease transactions were larger than usual, at 5,000 sq. ft. and greater,
and took place in the Downtown, Coconut Grove and Coral Gables submarkets.

Sources: CBRE - 2018 Q2 Miami Office Market View; JLL - 2018 Q2 Miami Office Insight
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018 STATUS: MIAMI-DADE COUNTY

MARKET INDICATOR STATUS
Supply

Vacancy

Demand/Absorption

Rental Rates

YV Y

Office/Condo Sales

Source: Fairchild Partners 2018
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THE OFFICE MARKET

CURAL GABLES - OFFIGE SUBMARKET OVERVIEW

® Coral Gables has a reputation for being one of the most affluent suburbs in the Miami metro.
® The area’s primary industries are services, finance, insurance and real estate.

® Fundamentals have improved over the cycle, the vacancy rate is currently below the metro
average.

® Coral Gables commands one of the highest rent rates in all of Miami at an avg. of $41/SF.
® Coral Gables is desirable due to its walkability, attractive residential neighborhoods, and the
fact that it has less traffic congestion than downtown Miami and Brickell.

LEASING ACTIVITY

® About 11 new leases over 10,000 SF were signed for premium space in 2017. This is as
many as Brickell or Downtown.

® Even with the new supply additions (4% of inventory is under construction), many of which
are expected to complete in 2020, the vacancy rate is expected to remain tight to the metro
average.

® Miracle Mile, an upscale retail district in the heart of Coral Gables, recently underwent a
$20M facelift. This will help increase the attractiveness of the area to potential office tenants.

Source: Coral Gables Office Submarket, CoStar, August 2018

KEY METRICS

AVAILABILITY SUBMARKET MARKET
Market Rent/SF $40.96 4 $35.97 4
Vacancy Rate 7.8% 4 8.6% 4
Vacant SF 867 K 4 9M 4
Availability Rate 13.9% ¢ 12.8% 4
Available SF 1.6 M4 13.8 M 4
Sublet 128 K 4 902 K ¢
Months on Market 85 ¥ 9.0 §
Source: CoStar, August 2018
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CORAL GABLES

A BUSINESS FRIENDLY ENVIRONMENT

® One of only three cities in Florida with three ‘AAA’ bond ratings
by Fitch Ratings

®* Home to more than 150 multinational corporations

® 20 consulates and foreign governments located in the city

® World-renowned University of Miami

® Prestigious Kellogg School: #3 in the America’s Best Business
School

® Proximity to Miami International Airport, PortMiami, and
Downtown/Brickell

® Best schools in Miami Dade County: 25 of its schools have placed
in the top 100 in the state

® One of the premium office markets in South Florida
® Top 10 City to Live Well in America (Forbes)
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GLOBAL CORPORATE HUB  wusnatons Gomparies n e i

AMERICAN ATRLINES PRUDENTIAL BACARDI VAHOT TIFFANY & G0,
AD0BE AECOM WARNER BROTHERS ABC NEWS CISCO
APPLE WELLS FARGD MASTEC WALT DISNEY TV A&l
KRAFT CARGILL INTELSAT METLIFE 0X
CHARLES SCHWAB JANK OF AMERICA BATANGA CITRIX CAMPBELLS
CHZMRILL STARCOM DIAGED JEL MONTE FIDELITY INVESTMENTS
JP MORGAN CHASE U8 HYATT MERRILL LYNCH JDEBRECHT

CHOPARD MONEYGRAM MOVADD ASTRAZENECA DGILVY

The companies and businesses listed above have no affiliation with the Developer and/or the Ofizzina 1200 Condominium project. The names above are owned and controlled by the respective companies and businesses and not by the Developer or the project. Business and/or
ices referenced and/or identified in this publication are off-site and not controlled by the Developer. They are accurate as of the date of this publication, however there is no guarantee that they will continue to exist or that there won’t be changes and/or substitutions of same.
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CORAL GABLES

JFIZZINA

NORTH PONCE CORRIDOR: ONE OF THE CITY'S MOST PROMISING NEIGHBURHOODS

The City of Coral Gables is collaborating with North Ponce stakeholders to encourage high-
quality development along the Ponce de Leon corridor. The City’s Action Steps include:

I

Planning & Zoning Strategies:

e Additional Permitted Uses for Designated
Historic Buildings

e Economic Incentives for New Developments
* Shaping large-scale Developments

.

Capital Improvement Projects:

e Landscaping & Open Spaces

* Bicycle Lanes & Pedestrian Mobility Improvements
e Public Parking

J.

Community Amenities:

e Create Civic Places
e Enhance Social Services
e Partnerships with Schools

n-nnlla ,
Existing Street Design Proposed Street Design

OFIZZINA

Sources: Coral Gables City Commission Meeting North Ponce Planning and Zoning Strategies, April 2016;
North Ponce Commission Workshop, April 2016. PRESENTATION 2018
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Stated square footages and dimensions are measured to the exterior boundaries of the exterior walls and the centerline of interior demising walls
and in fact vary from the square footage and dimensions that would be determined by using the description and definition of the “Unit” set forth in
the Declaration (which generally only includes the interior airspace between the perimeter walls and excludes all interior structural components
and other common elements). This method is generally used in sales materials and is provided to allow a prospective buyer to compare the
Units with units in other condominium projects that utilize the same method. Refer to the Declaration for a description of the boundary of Units.
Measurements of rooms set forth on this floor plan are generally taken at the farthest points of each given room (as if the room were a perfect
rectangle), without regard for any cutouts or variations. Accordingly, the area of the actual room will typically be smaller than the product obtained
by multiplying the stated length and width. All dimensions are estimates which will vary with actual construction, and all floor plans, specifications
and other development plans are subject to change and will not necessarily accurately reflect the final plans and specifications for the develop-
ment. All depictions of appliances, counters, soffits, floor coverings and other matters of detail, including, without limitation, items of finish and
decoration, are conceptual only and are not necessarily included in each Unit.
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1200 PONCE DE LEON BLVD
CORAL GABLES, FL

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, REFERENCE SHOULD BE MADE TO THE PURCHASE AND SALE CONTRACT AND THE DOCUMENTS REFERENCED THEREIN. These materials are not intended to be an offer to sell, or solicitation to buy a unit in the condominium. Such an offering shall only be made pursuant to the prospectus (offering circular)
for the condominium and no statements should be relied upon unless made in the orinthe purchase . In no event shall any solicitation, offer or sale of a unit in the condominium be made in, or to residents of, any state orcountry in which such activity would be unlawful. This offering is made only by the prospectus for the condominium and no statement should be relied upon if not made in the prospectus. No real estate broker or salesperson is authorized to make
any representations or other statements regarding this project, and no agreements with, deposits pald to or other arrangements made with any real estate broker are or shall be binding on the Developer. All images and designs depicted herein are artist’s conceptual renderings, which are based upon preliminary development plans, and are subject to change without notice in the manner provided in the offering documents. All such materials are not to scale and are shown solely for illustrative
purposes. Renderings depict proposed views, which are not identical from each unit. No N are made that existing or future views of the project and surrounding areas depicted by artist's or oherwise d ibed herein, will be provided or, if provided, will be as depicted or described herein. Any view from a unit or from other portions of the property may in the future be limited or eliminated by future development or forces of nature and
the developer in no manner guarantees the continuing existence of any view. The photographs contalned in this brochure may be stock photography or have been taken off-site and are used to depict the spirit of the lifestyle to be achieved rather than any that may exist or that may be proposed, and are merely intended as illustration of the activities and concepts depicted therein. Interior photos shown may depict options and upgrades and are not representative of standard features and may not
be available for all model types. Al fixtures, furniture and items of finish and decoration of units described herein are for display only and may not to be included with the unit, unless expressly provided in the purchase agreement. All plans, features and amenities depicted herein are based upon preliminary development plans, and are subject to change without notice in the manner provided in the offering documents. No guarantees or representations whatsoever are made that any plans, features, ame-
nities or facilities will be provided or, if provided, will be of the same materials, type, size, location or nature as depicted or described herein. The sketches, renderings, graphics materials, plans, terms, and contained in this brochure are proposed only, and the Developer reserves the right to modify, revise or withdraw any or all of the same in its sole discretion and without prior notice. All impi , designs and are subject to first obtaining the
appropriate federal, state and local permits and approvals for same. These drawings and depictions are conceptual only and are for the convenience of reference. They should not be relied upon as representations, express or implied, of the final detail of the residences. The developer expressly reserves the right to make modifications, revisions and changes it deeded desirable in its sole and absolute discretion. Because wood is a nalural product, every piece has a unique color and appearance,
and every installed floor will have its own distinctive visual character. Photographs, samples and website images can offer an impression of the product, but they may not be representative of the full range of color, knots, texture and grain variations which can exist in the product itself as installed. Wood is subject to weathering and fading and as such the coloration may vary over time. Additionally, all wood flooring will acclimate to the temperature and humidity in the Unit and seasonal movement
in a wood floor is to be expected, as wood is a product of nature and will expand and contract with changes in humidity and temperature. Gaps often appear between boards during colder periods and tighten in warmer temperatures. Minimizing heat and humidity fluctuations is required to preserve the condition of the wood. Even under ideal conditions, wood is subject to warping, bowing and cupping. Ceiling heights are measured from top of slab to top of slab. As a result, actual clearance
between the top of the finished floor coverings and the underside of the finished ceiling, drop ceiling or soffits will be less. All ceiling heights are approximate and subject to change. All prices, plans, ifi features, amenities and other ipti are preliminary and are subject to change without notice, as provided in your purchase agreement. Prices do not include optional features or premiums for upgraded units. Price changes may occur that are not yet reflected on this brochure.
Buyers should check with the sales center for the most current pricing. All depictions of furniture, appliances, counters, soffits, floor coverings and other matters of detail, including, without limitation, items of finish and decoration, are conceptual only and are not necessarily included in each Unit. Furnishings are only included if and to the extent provided in your purchase agreement. Restaurants and other business establishments and/or any operators of same referenced herein are subject to
change at any time, and no representations regarding restaurants, businesses and/or operators within the project may be reliedupon. Restaurants, and/or other business establishments, are anticipated to be operated from the commercial components of the project, which will be offered for sale to third parties. Except as may be otherwise provided in the offering materials, the use of the commercial spaces will be in discretion of the purchasers of those spaces and there is no assurance that they
will be used for the purposes, and/or with the operators, named herein. Any and all reference to and/or renderings of businesses and other proposed projects or nearby facilities depicted are proposed only, are not constructed, and are not being developed by the Developer. As such, the Developer has no control over those projects and there is no guarantee that they will be developed, or if so, when and what they will consist of. The information provided herein regarding businesses or other
proposed projects or facilities depicted was obtained from newspaper articles and other public information and Developer makes no representations as to same. Attractions, business and/or services referenced and/or identified in this publication are off-site and not controlled by the Developer. They are accurate as of the date of this publication, however there is no guarantee that they will continue to exist or that there won't be changes and/or substitutions of same. The names and logos in this publica-
tion are owned and by the ive companies and and not by the Developer or the project. This project is being developed by Ofizzina 1200, a Florida Limited Liability Company, which was formed solely for such purpose. The Solution Group Corp and BF Group, LLC are affiliated with this entity, but neither of them is the developer of this project. The project graphics, renderings and text provided herein are copyrighted works owned by the Developer. All rights reserved.
Unauthorized reproduction, display or other dissemination of such materials is strictly prohibited and constitutes copyright infringement. No real estate broker is authorized to make any representations or other statements regarding the projects, and no agreements with, deposits paid to or other arrangements made with any real estate broker are or shall be binding on the developer. No guarantee as to accuracy. The information contained herein, including projecnons has been obtained from
sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty orrepresentation about it. It is your responsibility to confirm independently its accuracy and completeness. It does not purportto be all-inclusive nor does it contain all the information which a prospective buyer may desire. Neither The Solution Group, nor BF Group, nor any of its members, directors, or make any or warranty,

or implied, as to the accuracy or completeness of this memorandum or any of its contents, and no legal liability is assumed or is to be implied by anything i in this Offering The ir in this has been gathered from sources that are deemed reliable, but neither the promoter nor any of its members warrant or represent that the information is true and correct. Prospective buyers are advised to verify the ir
due diligence. NOTHING CONTAINED IN THIS PUBLICATION IS INTENDED OR SHALL BE DEEMED TO BE AN OFFER TO SELL REAL ESTATE OR REAL ESTATE SECURITIES TO RESIDENTS OF THE STATE OF NEW YORK. IN FURTHERANCE OF THE FOREGOING, OFIZZINA 1200 (“SPONSOR” OR “DEVELOPER"), SPONSOR HEREBY DISCLOSES THE FOLLOWING: (A) NEITHER SPONSOR, NOR ITS PRINCIPAL(S) TAKING PART IN THE PUBLIC OFFERING OR SALE ARE
INCORPORATED IN, LOCATED IN, OR RESIDENT IN THE STATE OF NEW YORK, (B) THE OFFERING IS NEITHER MADE IN THE STATE OF NEW YORK NOR MADE TO THE RESIDENTS OF THE STATE OF NEW YORK, (C) THE OFFERING IS NOT DIRECTED TO ANY PERSON OR ENTITY IN THE STATE OF NEW YORK BY, OR ON BEHALF OF, SPONSOR OR ANYONE ACTING WITH SPONSOR’'S KNOWLEDGE; AND (D) NO OFFERING OR PURCHASE OR SALE OF THE
SECURITY OR ANY UNIT SHALL TAKE PLACE AS A RESULT OF THIS OFFERING IN NEW YORK OR WITH A RESIDENT OF THE STATE OF NEW YORK, UNTIL ALL REGISTRATION AND FILING REQUIREMENTS UNDER THE MARTIN ACT AND THE NEW YORK ATTORNEY GENERAL'S REGULATIONS ARE COMPLIED WITH; A WRITTEN EXEMPTION IS OBTAINED PURSUANT TO AN APPLICATION IS GRANTED PURSUANT TO AND IN ACCORDANCE WITH COOPERATIVE

POLICY STATEMENTS #1 OR #7; OR A “NO-ACTION” REQUEST IS GRANTED.

and all ni ary




